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Abstract  

This thesis discusses literary work entitled The hunger games Mockingjay, written by Suzanne 

Collins. The novel is selected because it carries the issue or the problem that always happens in 

daily life. It applies the issue about propaganda and the techniques to spread the propaganda itself. 

The aim of the research is to describe the techniques of propaganda that portrayed in the novel The 

hunger games Mocking jay. The writer applies sociological approaches. The research also applies 

the theory of propaganda based on three theorist Jowett and O Donnels, Edward Bernays and 

Jacques Ellul to break down the definition of propaganda and its types of propaganda. Meanwhile, 

the techniques of propaganda adopts the theory from Institute for propaganda analysis (IPA).The 

research used library research since the analysis emphasized the qualitative method of research. 

The research shows that Katniss as one of the major characters in the novel, who is used by 

President Coin, a leader of propagandist. She chooses katniss to be the Mockingjay, for creating the 

rebellion toward the capitol. After finished the research, the writer concluded that the techniques 

are used inside the literary work. The findings are include transfer, testimonial, card stacking, 

glittering generality and plain folks. 
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INTRODUCTION  

The idea of propaganda is always related to communication; therefore mass media has 

become the focus of attention of propaganda issue(Schrape, 2018). People keep analyze 

about how it influences, and they try to find, to understand and to explain how a message 

deliver by media can attract, persuade and convert thousand or even millions individuals to 

have the same point of view.(Herison et al., 2019) Edward L Bernays in his book 

Propaganda stated that “With the printing press and the newspaper, the railroad, the 

telephone, telegraph, radio and airplanes, ideas can be spread rapidly and even 

instantaneously” (Napianto et al., 2017). This means any kind of mass media can be a 

medium of propaganda, including printing press such as magazine, newspaper or even 

radio, television program and film(Febriza & Adrian, 2021).   

 

Furthermore, a mass media is owned and controlled by a group of individuals that tend to 

promote a particular idea or information and they try to persuade public to have the same 

perspective by ignores other ideas, which is called as “propaganda”. (Schrape, 2018) in 

Courtney Ireland Wallis describe propaganda as “a form of communication that attempts to 

achieve a response that furthers the desired intent of the propagandist ”which can lead to 

change in behavior and public opinion” (Styawati & Mustofa, 2019) According to the 

quotation, propaganda is an effort to construct public estimation in support of a fastidious 

interest or to change the way public think, so propaganda must be planned and executed by 
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someone who has authority and the propaganda have to affect the enemy’s policy and 

action. This also means based on the purpose of propaganda, mass media is the best 

medium for propaganda to achieve the goal of propaganda itself, with the help of media the 

propagandist can directly share their idea with the public(Samsudin et al., 2019),(Febrian 

& Fadly, 2021b). Based on that explanation, it shows that propaganda has big influence 

toward people action. Propaganda can evoke the interest of audience in order to achieve 

the aim of the propaganda itself. 

 

Moreover, propaganda has classified into many types based on the source of the 

propaganda. There is propaganda where the sources are known and trustable; and there is 

source of propaganda are unknown and the truth are limited or even questionable. 

Propaganda in its original sense was neutral and could refer to uses that were generally 

positive and the most important thing is the sources are notorious, this types of propaganda 

called or known as white propaganda(Mertania & Amelia, 2020).  

 

Based on the explanation above, the writer assumes that Mockingjay novel contains the 

issue of propaganda, where the source of propaganda is identified. Event there are many 

literary work that contains the same issue, but Mockingjay provide something different. 

Where the propagandist and the source of propaganda are known by people who is become 

the target of propaganda, usually the propaganda is spread by the unknown source, and the 

message is half-truth or even absolutely wrong (Liu et al., 2020),(Sasalia & Sari, 2020). 

Considering the explanation above, firstly the writer will define the propaganda itself, the 

classification of propaganda and the technique that use to share the propaganda based on 

the theory. Secondly, the writer will illustrate how the theory applied in the Novel that 

already has chosen The Hunger Games series Mockingjay (Booch et al., 1998).  

LITERATURE REVIEW  

Previous Studies  

In this section the writer are presented some previous studies related to the topic as the 

writer’s references and guidelines in carrying out this research (Schrape, 2018). Here the 

writer found three previous studies used in this research to support the analysis (Liu et al., 

2020). The first previous study comes from Zako Fang in his Essay Propaganda in Animal 

Farm. He published this essay in his official website, here he focus on discussing George 

Orwell’s and his work animal farm. In his essay he explains about squealer (one of the 

animal characters in animal farm) as the propaganda machine in animal farm (Nugroho et 

al., 2021).  Firstly he discuss about the definition and the types of propaganda itself. Then 

he explain about the propaganda in animal farm that done by squealer. The Similarity 

between the researcher of the previous study and the writer of this study is the issue of 

propaganda inside of a literary work, (Febrian & Fadly, 2021b),(Sari & Putri, 2019) and 

the difference between the researcher of the previous study and the writer of this study is 

the focus of propaganda itself, even though the writer and the researcher talks about 

propaganda but the writer is more specific than the researcher which is talks about white 

propaganda, meanwhile the researcher analyze propaganda in general, the next differences 

is the object of the study(Suwarni & Handayani, 2021).  

 

Sociological Approach 
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People are actually needed to having interaction with its environment which comprise of a 

group of society and they will be affected by society therefore they can act, understand and 

feel everything in social context(Tuhuteru, 2020). The nature of human that always 

influence each other become the reason why there are someone or a group of people try to 

shape other beliefs, Principe, attitude and behaviors as they wish(WING, n.d.),(Sari, n.d.). 

To reach the goals they need medium or property to share their ideas to the public. 

Moreover, Mass media often used as the property to spread propaganda because of the 

extent of mass media itself. It can be said that mass media is the appropriate property for 

people to get the goals. In every newspaper, magazine, news channel, radio station, 

advertisement, or any other types of mass media not only contain some information but 

also contain the element of propaganda. For this reason, the writer applies the sociological 

approach for this analysis, because this proposal deals with the phenomenon of propaganda 

in society(Bisnis et al., 2020),(Suwarni & Handayani, 2021).  

 

Propaganda 

As generally understood, propaganda is opinion expressed for the purpose of influencing 

actions of individuals or groups, towards a desired direction. In simpler definition 

propaganda is simply means spreading ideas and opinion. As what Jowett and O’Donnell 

in Wallis state “Propaganda is the deliberate, systematic attempt to shape perceptions, 

manipulate cognitions, and direct behavior to achieve a response that furthers the desired 

intent of the propagandist” (Jamra et al., 2020),(Suryono et al., 2020). The purpose of 

propaganda itself is to intentionally disseminate controlled messages to publics in order for 

the propagandist to achieve their objectives. This may be attributed to speeches a group of 

people and tactics to gain support for specific intentions, actions or ideas. In simple word, 

propaganda is an action to persuade other people to have the same point of view as they 

wish(Febrian & Fadly, 2021a),(Muliyah & Aminatun, 2020).  

 

White Propaganda 

 

Generally, white propaganda comes from an openly identified source, and it is 

characterized as gentler methods of persuasion, such as standard public relations 

techniques. (Kementerian Pertanian RI, 2019) and (Adam et al., 2020) wrote that “white 

propaganda” is that which comes from a source that it identified correctly and accurately 

reported” then according to Ellul in Syamsiah and Syufian 

 
“White propaganda can basically be seen as the public awareness of attempts 

being made to influence them. Typically, this type of propaganda are used by 

opponents—for example, political parties, and generally the purpose is to 

persuade people, for reasons that essentially the source is known and its aim 

and intentions are identified” (Syamsiah&Syufian 2014: 9) 

 

 

From those quotation above it stated clearly that white propaganda is a type of propaganda 

that the source and the aim of the propaganda are known by people who become the target 

of provocation. White propaganda also presents accurate information, although the 

information can be omitted, slanted or even distorted. (Fauzi, 2015),(Liu et al., 2020)The 

propagandist will employs propaganda techniques in order to win the people heart.  
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METHOD  

To obtain the necessary data, the writer read the whole of the novel carefully and 

repeatedly. Then, the writer could understand and get a deep comprehension. The next 

method is folding the important pages which consist of the problem that will be analyzed 

in the research. Then, underlining and making a note for the data that related to the 

problem which will be analyzed by using the theory that the writer use, seven techniques of 

propaganda by Institute of Propaganda analysis which are Glittering techniques, 

Bandwagon, Plain folks, Testimonial, Transfer, name calling and Card Stacking . These 

Techniques are used to help easier in analyzing later. The main data are taken from the 

comprehension of narrative, dialogues, and thinking of the author which is stated in 

narrative of The Hunger Games Series Mockingjay novel. 

RESULTS AND DISCUSSION  

Propaganda 
Propaganda is the deliberate, systematic attempt to shape perceptions, manipulate 

cognitions, and direct behavior to achieve a response that furthers the desired intent of the 

propagandist” (Febrian & Vinahapsari, 2020). Jacques Ellul has stated there are three types 

of propaganda based on the source of the propaganda. They are white propaganda, black 

propaganda and grey propaganda, as what the writer has explained the meaning of those 

propaganda in the literature review chapter, so in this analysis the writer only find the 

result if the novel potrayed one type of propaganda based on the source which is white 

propaganda, where the source are known or identified on the other hand the source of black 

and grey propaganda are unknown.  

 

White Propaganda 

Generally, white propaganda comes from an openly identified source, and it is 

characterized as gentler methods of persuasion, such as standard public relations 

techniques. wrote that “white propaganda” is that which comes from a source that it 

identified correctly and accurately reported” . The reason of writer uses white propaganda 

because the people become target of provocation know who is the leader of propagandist 

which is provoke them to follow the idea of propaganda itself and it is like the meaning of 

white propaganda itself. Considering the explanation above, the writer believes the action 

of president Alma Coin describes the white propaganda that will discuss in this research. 
In this part the main discussion will be about the existence of white propaganda issue 

depicted in The Hunger Games Mockingjay novel series, a literary work created by 

Suzanne Collins.   

 

“Our plan is to launch an airtime Assult ” says plutarch. to make a series of 

what we call propos, which is short for propaganda spot, featuring you and 

broad cast them to the entire population of panem” ( Collins,2010 : 44) 
 

This quotation happens when Katniss agrees to be the mocking jay, so Plutarch as the 

games maker as well as the president Coin assistant gives explanation about what exactly 

Katniss will do, so Katniss will featured in a video clip which is call as propos to show the 

picture of what president snow has done over Panem to people in other district.  
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Transfer 

The first effective technique of propaganda is transfer; it employs the use of symbols, 

quotes or the images of famous or respected people to make the idea more acceptable. In 

the use of transfer, the speaker attempts to persuade people through the indirect use of 

something we respect, such as a patriotic or religious image, in order to promote his/her 

ideas. According to IPA “Transfer is a device by which the propagandist carries over the 

authority, sanction, and prestige of something we respect and revere to something he 

would have us accept” (IPA 1938: 1). Based on the quotation above the writer found 

sample analysis reflected in the literary work 

. 

Testimonial 

Testimonial can be seen as the endorsement, which can generally connect a good person 

with a product or item. Testimonial techniques will shows a model figure or a person who 

has experience related to the ideas, so he or she will share his or her experience or opinion 

to the audience in order to persuade them to support the idea. And in this techniques 

testimonial will show a model figure or a person who has experience related to the ideas, 

so they will share their experience or opinion to the audience in order to persuade them to 

support the idea. The propos video is not only showing Mockingjay, but also other victors 

that success to survive from the arena of hunger games to share their experience when the 

capitol attack their district. The first testimonial is comes from Katniss, as someone who 

have face the cruelty of President Snow. It can be seen in the quotation below 

 

Card Stacking 

This technique involves the selection and uses of facts or falsehoods, illustrations or 

distractions and logical or illogical statements in order to give the best or worst possible 

case for an idea, program person or product. In hunger games Mockingjay edition, the 

propos that made by district 13 is only show how cruel the President Snow is. The first 

indication of card stacking can be seen in the dialogues below.  

 

Glittering Generality 

According to Ronald B Standler said “The use of glittering generalities in propaganda is 

intentionally vague, so the audience provides its own interpretation of these virtuous 

words”, so this kind of techniques will use a word or even a phrase that sound positive in 

emotional content, so even there is no explanation about that words people still believe the 

propagandist.  

In this novel, Katniss as the Mockingjay has to persuade people in Panem to join the 

rebellion by doing propos video, in propos Katniss has to say the speech that written by 

president snow in order to attract people.  

 
“People in Panem , we fight , we dare, we end our hunger for   justice” That’s 

the line. I can tell by the way they present it that they have spent months, maybe 

years, working it out and are really proud of it  (Collins, 2010 : 72)  

Based on the quotation , the tagline that use by district 13 has strongly positive meaning, 

they try to invite people to fight for their  justice, by only hearing the word of  justice will 

feel motivated. Based on the quotation also shows the propagandist is Katniss, by saying 

the tagline that already written by president Coin and staff in the Propos video. 

Plain Folks 
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Plain Folks is a device used by politicians, labor leaders, businessmen, and even by 

ministers and educators to win our confidence by appearing to be people like ourselves” 

(IPA 1938:3) means that Plain Folks is a way that a speaker convinces an audience that an 

idea is good because they are the same ideas of the vast majority of people like yours. In 

this story, president coin tries to convince other district to join them because they are the 

same, which is the victims of the cruelty of the capitol, that there are in the same side, they 

also feel the same as other and they also fight for their freedom. First President Coin is 

persuade other districts and end to district two, the nearest district to Capitol and the only 

district which is supply chain to capitol 

CONCLUSION  

Based on the analysis, first transfer techniques are proven describe in this novel. Someone 

who is call as propagandist needs other to deliver their idea to the public in order to get 

more supporters(Suwarni & Handayani, 2021),(Adrian et al., n.d.). That is why usually 

propagandist will choose certain people with certain criteria to be their figure, their voice. 

As what it shows in Mockingjay, President Coin who is the leader of rebellion in district 

thirteen, toward President Snow choose Katniss to be their face of revolution, their voice to 

deliver their will to fight back over Capitol(Luckett & Shay, 2020),(Febrian & Vinahapsari, 

2020),(Sari & Putri, 2019). The second would be testimonial techniques, this means 

propagandist use someone who have experienced something whether it is in a good way or 

bad way. They try to convince people that their idea is totally right, because there is 

someone who already experience it(van Eijck, Michiel; Hsu, Pei-Ling; Roth, 2009),(Eva 

Tuckyta et al., 2021),. This novel also shows there are testimonial techniques when the 

propagandist which is Plutarch and Haymitch, President Coin staffs has an idea to create a 

video which is call we remember.  
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