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Abstract

In our lives, it cannot be denied that language has many important roles in human®s activities.
Language helps people to socialize with each other and it can give some kinds of information.
Language as a system of vocal symbols used for human communication. The writer identified the
types of presupposition in reading the text. As the result, the writer found three types of
presupposition in the advertisement are: eight data existential presupposition, one datum structural
presupposition, and three data counterfactual presupposition. In this section, the writer
presupposed the advertisement based on the theory from Yule about presupposition. There are six
types of presupposition: existential presupposition, factive presupposition, lexical presupposition,
non factive presupposition, structural presupposition, and counterfactual presupposition. The
conclusion is answer of the problem statement.
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INTRODUCTION

In our lives it can't be rejected that language plays numerous significant parts in human®s
exercises (Fakhrurozi & Puspita, 2021). According to (Heaverly & EWK, 2020) language
assists individuals with associating with one another and it can give a few sorts of data .
characterizes language as an arrangement of vocal images utilized for human
correspondence (Mandasari, 2020). For getting the data, individuals need to speak with
others (Puspita & Pranoto, 2021). Through correspondence, some data is conveyed by
speaker to conversationalist (Mandasari & Wahyudin, 2019). The approach to seeing every
one of the sentences in that correspondence called pragmatics (Sartika & Pranoto, 2021).
According to (Hutauruk & Puspita, 2020) pragmatics is the investigation of speaker™s
meaning. (Pranoto & Suprayogi, 2020a) says that logical is worried about the investigation
of significance as conveyed by a speaker/essayist and deciphered by conversationalist.
There are four areas of Pragmatics worried about (Qodriani & Kardiansyah, 2018) they are
entailment, deixis, implicature, and presupposition. comments presupposition is something
that the speaker accepts to be the situation earlier in making an expression.

Talking abaout advertisement, advertising cannot develop without the presumption of
language (Oktaviani et al., 2022). Prejudice has many interests in persuasive language
(Kuswoyo, 2013), especially in the language of advertising (Afrianto & Seomantri, 2014).
Usually advertisers are not permitted to make direct statements about their products
(KUSWOYO et al., 2013). They can generally make indirect statements, through
assumptions (Gulo, 2014). Advertisers often use presuppositions in languages to help
advertisements realize their functions (Fakhrurozi & Adrian, 2020). Because of this, the
presuppositions and language of advertising must be discussed together (Aminatun &
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Oktaviani, 2019a). Advertising is already familiar to everyone in the world because
advertising is a way to get some information about a product or service (Fithratullah,
2021). According to (Puspita, 2021) there are two forms of advertising language, namely
oral language and written language. Forms of advertising with written language can
usually be seen in newspapers and magazines (Mandasari & Oktaviani, 2018). While in
spoken language, this is used in electronic media such as radio and television.

Advertising on TV has been dominated by using English (Samanik & Lianasari, 2018).
The choice of language to convey messages with the intention of influencing people is very
important (Kardiansyah & Salam, 2020). According to (Kuswoyo & Wahyudin, 2017)
Advertising languages may not always be the right language in the normal sense and
usually have hidden meanings. Different people who see advertisements sometimes
interpret languages in different ways (Rahmania & Mandasari, 2021). Actually using
English in advertisements makes products or services more attractive and easier to
remember (Adelina & Suprayogi, 2020), but advertisements that use English often make
someone who doesn't understand English not know the meaning of the ad. Therefore the
advertising message stated by the manufacturer is not delivered (Puspita, 2004).

LITERATURE REVIEW

Advertising on TV has been dominated by using English (Kuswoyo et al., 2020). The
choice of language to convey messages with the intention of influencing people is very
important (Agustina et al., 2021). Advertising languages may not always be the right
language in the normal sense and usually have hidden meanings (Asia & Samanik, 2018).
Different people who see advertisements sometimes interpret languages in different ways
(Qodriani, n.d.). Actually using English in advertisements makes products or services more
attractive and easier to remember (EWK, 2018), but advertisements that use English often
make someone who doesn't understand English not know the meaning of the ad (Oktavia
& Suprayogi, 2021). Therefore the advertising message stated by the manufacturer is not
delivered (Mandasari & Aminatun, 2019). Ads on TV channels in Indonesia that use
English have been well-known among consumers both teenagers and adults (Muliyah et
al., 2020). According to (Ahmad et al., 2021) through language, the information that the
producer wants to convey can be communicated. Ads are based on public interest (Al
Falag & Puspita, 2021). In fact, the use of English-language advertisements makes it
difficult for Indonesians to understand advertising messages (Aminatun & Oktaviani,
2019b). Not all Indonesians understand English (Pranoto & Suprayogi, 2020b), while the
advertisement is made not only for people who are well educated (Wahyudin, 2016) but
also for those who are less educated or have never studied at a school or university
(Nababan & Nurmaily, 2021). Based on the explanation above, researchers were interested
in analyzing English advertisement images and texts that had hidden meanings. The
researcher in this case chose the title An Language Presupposition Analysis in TV Channel
Advertisements in Indonesia (Yulianti & Sulistyawati, 2021).

METHOD

The design of this research is Literature Review or literature review. Literature research or
literature review is research that examines or reviews critically knowledge, ideas, or
findings contained in the body of literature academically oriented, as well as formulating
his theoretical and methodological contributions to specific topics, The nature of this
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research is descriptive analysis, namely: regular decomposition of the data that has been
obtained, then given understanding and explanation so that it can be understood well by the
reader.

RESULTS AND DISCUSSION

This part, the writer discussed the result of data analysis that had been found in English
Advertisement on the Television. The writer identified the types of presupposition in
reading the text of the advertisements based on Yule™s theory (1996). As the result, the
writer found three types of presupposition in the advertisement are: eight data existential
presupposition, one datum structural presupposition, and three data counterfactual
presupposition.

In this section, the writer presupposed the advertisement based on the theory from Yule
about presupposition. There are six types of presupposition: existential presupposition,
factive presupposition, lexical presupposition, non factive presupposition, structural
presupposition, and counterfactual presupposition.

Advertisement 1

POOBE SAISFFPLY DIRINaN

OCAR B
S VVEAT 74

e — [ e S

— necds of vour_lifel?® o)

Description:

In the picture, there is a can of refreshing pocari sweat. This drink has an elegant look and
color. It makes body fresh and healthy. Pocari sweat is wrap in unique form, which makes
people more attracted to taste the sensation.

Text of advertisement : Pocari Sweat “Choose Pocari Sweat Drink Needs of Your Life”
Presupposition : Pocari Sweat is the best choice of drink for your life

Text of Pocari Sweat above showed existential presupposition. Based on Yule (1996:27),
existential presupposition is existence of the entities named.

Extract 2 above showed existential presupposition. According to Yule (1996:27) existential
presupposition is assumed to be present in possessive contraction. In the extract 2, phrase
your life was categorized as possessive contraction, because “your” included as possessive
adjective, therefore the researcher assumed that it is existential presupposition.

The text of this advertisement is Choose Pocari Sweat Drink Needs of Your Life! The
writer presupposed that Pocari Sweat is the best choice of drink for your life. There are two
extracts, the first Pocari Sweat in the extract 1 showed existential presupposition. Yule
(1996:27) explained that existential presupposition is existence of the entities named.
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Extract 2, phrase your life was categorized as possessive contraction, because “your”
included as possessive adjective, therefore the researcher assumed that it is existential
presupposition.

Adevertisment 2

"THE NEW AVANZA.
THE SMART ADVANTAGE

The all-new Avanza is a triumph of form and function.
Offering an upgraded robust body, the best in modem
rts and the latest in automotive technology,
is everything you need it fo be. 4

Description:

In the picture above The blue which is ready to accompany your trip and your family or
your close to. This car gives you pleasure in every moment you go through. Beside the
cool color, this car is also designed with luxurious interior and up to date to make your trip
more fun.

Text of advertisement : The New Avanza the Smart Advantage
Presupposition : There is the smart advantage with use the new avanza

Yule said that existential presupposition is more generally in any definite noun phrase.
Smart advantage is categorized as noun phrase.

on Yule“s theory that existential presupposition is more generally in any definite noun
phrase. In the extract 4 new avanza is identified as noun phrase. Therefore it is
categorized as existential presupposition.

The text of this advertisement is The New Avanza the Smart Advantage. The researcher
presupposed that there is the smart advantage with use the new Avanza. There are two
extracts also from this advertisement. Yule said that existential presupposition is more
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generally in any definite noun phrase. Smart advantage is categorized as noun phrase.
Then, is classified as existential presupposition. Based on Yule"s theory that existential
presupposition is more generally in any definite noun phrase. In the word new avanza is
identified as noun phrase.

Advertisement 3

Wardadh
Beauty Expert

Make Up dengan warna-warna
yang sangat inspiratif

{{%ﬁf; Wardah diformulasikan halal & berkualitas

Description:

By using a series of cosmetics from Wardah Beauty Expert make your appearance become
plenary. Every time and opportunity, you can look as beautiful as possible with a touch of
soft and spoiled color.

Text of advertisement : Wardah Expert Beauty
Presupposition : There is an expert of beauty, it is by Wardah

Yule explained that existential presupposition assumed the thing is exist. In the Beauty
Expert is Existential Presuppositiion, there is an expert of beauty refers to existence of
things. Yule explained that existential presupposition is the existence of the entities named.
Wardah is one of cosmetics brand.

Wardah Beauty Expert. Presupposition of this advertisement is there is an expert of
beauty, it is by Wardah. Beauty Expert above is classified as existential presupposition.
Yule said that existential presupposition assumed the thing is exist. In here there is an
expert of beauty refers to existence of things. Yule explained that existential
presupposition is the existence of the entities named. Wardah is one of cosmetics brands,
therefore the researcher classified this advertisement as existential presupposition.
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Advertisement 4

H

On

Description:

Whatever style is definitely Beat-F1 of choice. Especially among teenagers like them, of
course they want to appear more impressive. What are you waiting for? Do you want an
exclusive vehicle? Environmentally friendly, understand the state of the wallet, want to
save money? Beat-F1 is the choice.

Text of advertisement : Beat-F1 Move Forward with a New Trend
Presupposition : Let*s move forward with Beat-F1 which a new trend
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Word A New Trend above is classified as existential presupposition. According to Yule,
existential presupposition is more generally in any definite noun phrase. New trend is
categorized as noun phrase.

The text of this advertisement is Move Forward with a New Trend. The writer presupposed
that Lets’s move forward with Beat-F1 which a new trend. New trend is classified as
existential presupposition. Based on Yule (1996:27) said that existential presupposition is
more generally in any definite noun phrase. New trend is categorized as noun phrase.

Advertisement 5

www.youcl000.com
Teknologi Jepang - Di bawah lisensi House Wellness Foods

Description :

In the picture above there are three bottles of drinks which have various color and taste.
The differences of the various color and taste for sure have its own bliss. For you who likes
the taste of lemon, orange, or apple this drink is going to be your best choice to get a
fantastic freshness.

Text of advertisement : You C 1000 “Healthy Inside Fresh Outside”
Presupposition : If you are drinking You C 1000, you will feel health and fresh

Counterfactual presupposition based on Yule“s theory has a meaning that what is
presupposed not only not true, but it is opposite of what true, or contrary to facts. In the If-
clause is not true at the time of utterance.

The text of You C 1000 is Healthy Inside Fresh Outside. The writer presupposed that If
you are drinking You C 1000, you will feel health and fresh. and it is showed
counterfactual presupposition. Based on Yule“s theory, counterfactual presupposition has a
meaning that what is presupposed not only not true, but is opposite of what true, or
contrary to facts. In the If-clause is not true at the time of utterance.
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CONCLUSION

The conclusion is answer of the problem statement. The writer used Presupposition theory
by Yule (1996) to analyzed types of presupposition used in English advertisement on the
Television.There are six types of presupposition, namely existential presupposition, factive
presupposition, lexical presupposition, non factive presupposition, structural
presupposition, and counterfactual presupposition, as follow the first is Existential
presupposition is not only assumed to be present in possessive construction, but more
generally in any definite noun phrase, the thing is exist, and assumed the existence of the
entities named. There are eight data existential presupposition of English advertisement of
TV channels in Indonesia. Existential presupposition had the highest number of
presupposition than other types, because almost all of the presupposition used in English
advertisements of TV channels in Indonesia was exist.

REFERENCES

Adelina, C., & Suprayogi, S. (2020). Contrastive Analysis of English and Indonesian
Idioms of Human Body. Linguistics and Literature Journal, 1(1), 20-27.

Afrianto, L. M. 1., & Seomantri, Y. S. (2014). Transitivity analysis on Shakespeare’s
Sonnets. IOSR Journal of Humanities and Social Science, 78-85.

Agustina, E. T., Wahyudin, A. Y., & Pratiwi, A. A. (2021). The Students * Motivation and
Academic Achievement at Tertiary Level : A Correlational Study. 1(1), 29-38.

Ahmad, I., Borman, R. I., Caksana, G. G., & Fakhrurozi, J. (2021). IMPLEMENTASI
STRING MATCHING DENGAN ALGORITMA BOYER-MOORE UNTUK
MENENTUKAN TINGKAT KEMIRIPAN PADA PENGAJUAN JUDUL
SKRIPSI/TA MAHASISWA (STUDI KASUS: UNIVERSITAS XYZ). SINTECH
(Science and Information Technology) Journal, 4(1), 53-58.

Al Falag, J. S., & Puspita, D. (2021). Critical Discourse Analysis: Revealing Masculinity
Through L-Men Advertisement. Linguistics and Literature Journal, 2(1), 62—68.

Aminatun, D., & Oktaviani, L. (2019a). Memrise: Promoting students’ autonomous
learning skill through language learning application. Metathesis: Journal of English
Language, Literature, and Teaching, 3(2), 214-223.

Aminatun, D., & Oktaviani, L. (2019b). Memrise: Promoting Students’ Autonomous
Learning Skill through Language Learning Application. Metathesis: Journal of
English Language, Literature, and Teaching, 3(2), 214.
https://doi.org/10.31002/metathesis.v3i2.1982

Asia, J., & Samanik. (2018). Dissociative Identity Disorder Reflected in Frederick Clegg ’
S Character in the Collectors Novel. ELLIC, 2(1), 424-431.

EWK, E. N. (2018). Redefining Hybridity of Chicano Literature in Jimenez’s Fictions. The
Center for Asia and Diaspora, 8(2), 293-319.
https://doi.org/10.15519/dcc.2018.06.8.2.293

Fakhrurozi, J., & Adrian, Q. J. (2020). Ekranisasi Cerpen ke Film Pendek: Alternatif

Komunikata 8



Komunikata
Volume 2 (5), 2022

Pembelajaran Kolaboratif di Perguruan Tinggi. Seminar Nasional Pendidikan Bahasa
Dan Sastra, 1(1), 91-97.

Fakhrurozi, J., & Puspita, D. (2021). KONSEP PIlIL PESENGGIRI DALAM SASTRA
LISAN WAWANCAN LAMPUNG SAIBATIN. JURNAL PESONA, 7(1), 1-13.

Fithratullah, M. (2021). Representation of Korean Values Sustainability in American
Remake Movies. Teknosastik, 19(1), 60. https://doi.org/10.33365/ts.v19i1.874

Gulg, 1. (2014). Nias Unmutated Personal Pronouns. IOSR Journal of Humanities and
Social Science, 19(1), 129-134. https://doi.org/10.9790/0837-1914129134

Heaverly, A., & EWK, E. N. (2020). Jane Austen’s View on the Industrial Revolution in
Pride and Prejudice. Linguistics and Literature Journal, 1(1), 1-6.
https://doi.org/10.33365/11j.v1i1.216

Hutauruk, M., & Puspita, D. (2020). A METAPRAGMATIC ANALYSIS: A STUDY OF
PRAGMATIC FAILURE FOUND IN INDONESIAN EFL STUDENTS. Linguistics
and Literature Journal, 1(2), 62-69.

Kardiansyah, M. Y., & Salam, A. (2020). Literary Translation Agents in the Space of
Mediation: A Case Study on the Production of The Pilgrimage in the Land of Java.

Kuswoyo, H. (2013). The Effectiveness of Song Technique in Teaching Paper Based
TOEFL (PBT)’s Listening Comprehension Section. Advances in Language and
Literary Studies, 4(2), 48-56.

Kuswoyo, H., Sujatna, E. T. S., Rido, A., & Indrayani, L. M. (2020). Theme Choice and
Thematic Progression of Discussion Section in Engineering English Lectures.
Proceedings of the 4th International Conference on Learning Innovation and Quality
Education, 1-10.

KUSWOYO, H., SUJATNA, E. V. A. T. S., & CITRARESMANA, E. (2013). Theme of
imperative clause in political advertising slogan. Research Journal of English
Language and Literature, 1(4), 162-168.

Kuswoyo, H., & Wahyudin, A. Y. (2017). Improving Student’s Listening Skill Using
Task-Based Approach in EFL Classroom Setting. 4th Asia Pacific Education
Conference (AECON 2017), 118-123.

Mandasari, B. (2020). The Impact of Online Learning toward Students’ Academic
Performance on Business Correspondence Course. EDUTEC: Journal of Education
and Technology, 4(1), 98-110.

Mandasari, B., & Aminatun, D. (2019). STUDENTS’PERCEPTION ON THEIR
PARTICIPATION: WHAT AFFECTS THEIR MOTIVATION TO TAKE PART IN
CLASSROOM ACTIVITIES? Premise: Journal of English Education and Applied
Linguistics, 8(2), 214-225.

Mandasari, B., & Oktaviani, L. (2018). The Influence of Nias Language to Bahasa
Indonesia. Premise: Journal of English Education and Applied Linguistics, 7(2), 61—

Komunikata 9



Komunikata
Volume 2 (5), 2022

78.

Mandasari, B., & Wahyudin, A. Y. (2019). Flipped Classroom Learning Model:
Implementation and Its Impact on EFL Learners’ Satisfaction on Grammar Class
Corresponding Email Article’s History Flipped Classroom Learning Model:
Implementation and Its Impact on EFL Learners’ Satisfaction on Grammar C. Ethical

Lingua, 8(1), 2021.

Muliyah, P., Rekha, A., & Aminatun, D. (2020). Learning from Mistakes: Students’
Perception towards Teacher’s Attitude in Writing Correction. Lexeme: Journal of
Linguistics and Applied Linguistics, 2(1), 44-52.

Nababan, R. M., & Nurmaily, E. (2021). THE HYPERMASCULINITY AS SEEN IN THE
MAIN CHARACTER IN RAMBO : LAST BLOOD MOVIE. 2(1), 25-32.

Oktavia, W. R., & Suprayogi, S. (2021). GRAMMATICAL COHESION IN BORIS
JOHNSON’S SPEECH ENTITLED CORONAVIRUS SPREAD IN UK. Linguistics
and Literature Journal, 2(1), 8-16.

Oktaviani, L., Suaidah, Aldino, A. A., & Lestari, Y. T. (2022). Penerapan Digital
Marketing Pada E-Commerce Untuk Meningkatkan Penjualan UMKM Marning.
379-385.

Pranoto, B. E., & Suprayogi, S. (2020a). A Need Analysis of ESP for Physical Education
Students in Indonesia. Premise: Journal of English Education, 9(1), 94-110.

Pranoto, B. E., & Suprayogi, S. (2020b). Incorporating 9GAG memes to develop EFL
learners’ speaking ability and willingness to communicate. IJEE (Indonesian Journal
of English Education), 7(2), 130-144.

Puspita, D. (2004). Designing a set of English instructional listening materials for the first
semester students of first grade of senior high school based on the competency-based
curriculum. Yogyakarta: Universitas Sanata Dharma.

Puspita, D. (2021). Journal of Literature , Linguistics and. 10(2), 42-50.

Puspita, D., & Pranoto, B. E. (2021). The attitude of Japanese newspapers in narrating
disaster events: Appraisal in critical discourse study. Studies in English Language and
Education, 8(2), 796-817.

Qodriani, L. U. (n.d.). The Use of Phatic Particle ‘Geh’in Lampungnese’s Indonesian
Language.

Qoadriani, L. U., & Kardiansyah, M. Y. (2018). Exploring Culture in Indonesia English
Textbook for Secondary Education. JPI (Jurnal Pendidikan Indonesia), 7(1), 51-58.

Rahmania, A. H., & Mandasari, B. (2021). STUDENTS’PERCEPTION TOWARDS THE
USE OF JOOX APPLICATION TO IMPROVE STUDENTS’PRONUNCIATION.
Journal of English Language Teaching and Learning, 2(1), 39-44.

Samanik, S., & Lianasari, F. (2018). Antimatter Technology: The Bridge between Science

Komunikata 10



Komunikata
Volume 2 (5), 2022

and Religion toward Universe Creation Theory Illustrated in Dan Brown’s Angels and
Demons. Teknosastik, 14(2), 18. https://doi.org/10.33365/ts.v14i2.58

Sartika, L. A., & Pranoto, B. E. (2021). Analysis of Humor in the Big Bang Theory By
Using Relevance Theory : a Pragmatic Study. 2(1), 1-7.

Wahyudin, A. Y. (2016). An Analysis of Process Type Used in News Item. Teknosastik,
14(1), 1-8.

Yulianti, T., & Sulistyawati, A. (2021). Online Focus Group Discussion (OFGD) Model
Design in Learning.

Komunikata 11



