Komunikata.id
Volume 2 (3), 2022

AN ANALYSIS OF CODE-SWITCHING IN INDONESIA

COMMERCIAL ADVERTISEMENT
Kurnia Wigati*
Dion Tira Erlangga®
English Literature
English Education

kurniawgtt@agmail.com

Abstract

In language mixing one language with another language or code switching often happens in this
world, especially in Indonesia where the majority of the population uses mixed languages,
especially English, usually people use this mixed language because those who want to facilitate
speaking English or are accustomed to hearing English which is usually used in everyday life,
some even use it just to be cool. Code switching is a common thing around people. Thus, code
switching also often appears in the media. Therefore, the media are always closely related to
advertising. So, in advertising their advertisements, producers usually use other languages to
attract consumers to have a special difference when there are still many advertisements in
Indonesia that do not have code switching. Therefore, code switching in ads is feasible to analyze.
This journal is intended to analyze code switching in Indonesian commercial advertisements. This
study used descriptive qualitative method. The findings of this study are Indonesian commercial
advertisements that often use code switching. The results of the discussion show that most
advertisers only use phrases in their advertisements.
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INTRODUCTION

Language is a meaningful and articulated sound symbol system produced by arbitrary and
conventional utterances [1], [2], which are used as a means of communication by a group
of people to give birth to feelings and thoughts [3], [4], [5]. Language is very important in
human life [6], [7], [8]. Language as a communication tool is used by people to
communicate, share ideas, feelings, thoughts with each other [9], [10], [11]. In this world,
every country has a different language [12], [13], [14]. Even in one country there are many
languages [15], [16]. The communication process occurs when two or more people
communicate to deliver their speech [17], [18], [19]. There are several ways to deliver a
speech, such as using formal or informal language [20], [21], [22]. Language is a bridge
that connects one person to another, person to group, or group to group, [23], [24], [25].
And they also use language to help people convey desires, expressions, opinions, and so on
[26], [27], [28]. In some communities in the world, there are many people who can
communicate using several languages [29], [30], [31]. This is also known as
multilingualism and bilingualism [32], [33].
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According to [34], [35], when people communicate with each other, there is a code or
communication system. Because multilingual and bilingual are able to speak in several
languages, it seems they can switch languages or mix languages [36], [37], [38]. This
phenomenon is referred to as code switching. The term code switching refers to the
alignment of elements from two (or more) languages or dialects [39], [40], [41]. This
capability allows people to change the language they use to other languages [42], [43].
Therefore, they can produce sentences consisting of several languages [44], [45], [46].
Code transfer is not only a phenomenon in a society where people can communicate using
several languages [47], [48], but it has also become a necessity in that society because
sometimes people have difficulty explaining something in their first language because
there are no clear words or expressions in that language used [49], [50], [51]. Therefore,
people decide to use other languages that are clearer and more expressive. As a result,
people speak in more than one language [52], [53], [54]. For example, Indonesians prefer
to use "again on the road" rather than "on the road" [55], [56], [57]. It is not strange at all
to apply this in our daily conversation [58], [59]. There, this phenomenon often occurs in
Indonesia where most people switch Language to English in their conversation [60], [61],
[62]. Because of the influence given from English to Indonesians [63], [64]. A number of

studies cover the phenomenon of code switching in the world.

In Indonesia, the use of multilingualism and bilingualism is due to the fact that there are
many ethnic groups with various languages and cultures in Indonesia [65], [66]. Bilingual
communities use certain strategies to make communication more effective and meaningful
[67], [68], [69]. One of these tricks is "code switching," which we can observe mostly in
second- or foreign-language classes [70], [71]. Code switching refers to the use of two
languages within a sentence or discourse [72], [73], [74]. It is a natural conflation that
often occurs between multilingual speakers who have two or more languages in common
[75], [76], [77]. Moreover, the use of language is also influenced by entertainment on
television [78], [79]. Therefore, code switching often appears on television. Entertainment
comes in many forms. One form is advertising. In advertising, unconsciously or
unconsciously there must be a code transfer [80], [81]. Advertising is an effort to provide

process information about the products of several companies to market their products [82],

Komunikata.id 2



Komunikata.id
Volume 2 (3), 2022

[83]. To advertise products, producers can use several media such as radio, internet,

magazines, and television [84].

The use of advertising is to attract the attention of consumers. Advertising is strongly
influenced by other languages. Therefore, code switching is often used in advertisements.
Code switching is a very common thing [85], [86]. Thus, there is a discussion as to why
advertisers use code switching in advertising their ads [87], [88], [89]. Based on the
explanation above, the researcher can conclude that code switching is interesting to
analyze because most of our society is affected by this problem [90], [91], [92]. It's very
interesting why many advertisements tend to use code switching [93], [94]. This paper is a
simple effort to bring a broader discussion about code switching analysis in Indonesian
advertisements. By conducting this research, researchers hope it will be of significance to

the reader. Therefore, the reader can develop further studies on this issue.

People who live in environments where two or more languages are consequently used in
their daily lives, tend to switch between languages [95], [96]. Someone who is able to
speak in one language is called monolingual. But in today's modern society, people will be
considered unfriendly if they cannot communicate with other people in different languages
[97], [98]. However in the modern society today, people will be considered unsociable if
he or she unable to communicate with others in different languages. As a result, people
today tend to learn two or more languages to speak appropriately [99], [100]. A person
who is able to speak two varieties of languages is called bilingual and multilingual for the
one who master more than two varieties of languages. Code switching is phenomenon
which is limited to bilingual or multilingual situations. It can only be found in bilingual or
multilingual speech community. Code switching occurs when a bilingual uses an
alternative way between two or more languages during his or her speech with another
bilingual. It is because bilingual people tend to switch the code from one language to
another, especially when the languages they know are used in their environment. It means
the use of code switching depends on the speech community. “Code switching is a speech
style in which fluent bilinguals move in and out of two (or conceivably more) languages”
(MacSwan, 2014, p.37). It means that code switching is speech style where the speakers
deliberately change a language being used, by switching from one to another. Code
switching involves the alternative language which is used by two languages or various
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linguistic within the same utterances or during the same conversations. In this case, the
bilingual people are speaking to each other. The switching can consist of changing

languages in that of monolinguals or shift of style.

Futhermore, “Code-switching is the selection by bilinguals or multilinguals of forms from
an embedded language (or languages) in utterances of a matrix language during the same
conversation” (Cantone, 2007, p.57). It means that code switching is defined as the
phenomenon where in a bilingual or multilingual speaker shifts from one language to
another in the utterances of the conversation. Wardhaugh (2006, p.101) states “code
switching is a conversational strategy used to establish, cross or destroy group boundaries;
to create, evoke or change METATHESIS, Vol. 2, No. 1, April 2018 p-ISSN: 2580-2712
e-ISSN: 2580-2720 Journal of English Language, Literature, and Teaching 42
interpersonal relations with their rights and obligations.” It could possibly means that code
switching is a strategy for a group of speakers as their major identity marker or for the
group that should have deal with more than one language. Code switching can take place in
a conversation when one speaker uses one language and the other speaker answers in a
different language. A person may start speaking one language and then change to another
one in the middle of their speech, or sometimes even in the middle of a sentence.
Wardaugh (2006, p.98) also states “Code switching occurs when the language used,
changes according to the situation in which the conversant find themselve. The speakers
here switch one code to another code or they speak in one language to another language”.
It means that code switching happens in bilingual society. Code switching occurs when
people use a particular code and suddenly change to another code. As the theories above,
the writer concludes that code switching is simply defined as using two or more languages
in one conversation activity. This phenomenon generally occurs in society but people are

not aware of it.
METHOD

The researcher used descriptive qualitative to analyze this research. The data source was
taken from videos on YouTube using advertisements on television. Thus, it means that the
method provides a description of the research problem, which then this research found an

ads that use code switching, then analyzes the ads obtained, collected data and analyzed it,
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collected data by using theories, categorized code switching and explored code switching
according to data.

RESULTS AND DISCUSSION

Normally, each person is a part of society who will communicate with each other. These
people communicate using their community language. According to Fahrurrozy (2015),
when people communicate using language or variety of languages, so it is what is called as
code. When people are mixing their language in their communication, it is called as code
switching. Code-switching is one of the subjects in sociolinguistics, the study of which
deals with the relationship between language use and the circumstances among the society.
Code-switching happens when a bilingual person employs more than one language in his
or her speech. Code-switching is a linguistic phenomenon where someone mixes a
language to another variety of languages. The term of "code" refers to any dialect or
language used by a speaker to build communication with others. Therefore, it is possible
one person can use more than one code. Phenomenon of language, code mixing and code
switching. However, according to Wardhaugh (1992) as cited in Fahrurrozy (2015), code-
mixing and code-switching are the same.In this study, the scope of area is from Language
to English Since code-switching is a unit of sociolinguistics, so that social context might
appear in code-switching. According to Wardhaugh (1992) as cited in Fahrurrozy (2015),
there are two types of code-switching Firstly, inter-sententially , it occurs when the
language switch for e ntire sentences or clauses. Secondly, intra-sententially, it occurs
when the speaker switches languages are within a clause or sentence boundary. Therefore,
this study is aimed at discussing the type of code-switching being used in Indonesian

commercial ads.

In this research, the researcher believe 5 advertisements in Indonesia.
1. L-Man
2. Sampoerna Mild
3. Lux Soft Touch
4. Surya Pro Mild
5. Give White Body Wash

The result of transcribing the advertisements is shown below.
1. Give White Body Wash
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Always HD dengan Give White Body Wash. Miliki kulit HD cerah, halus, kenyal.
Putih menyeluruh high definition. Give White Body Wash. Beauty in High
Definition

2. L-Man
Tidak semua mimpi bisa semudah magic, kalo mimpi pengen punya badan atletis
harus punya motivsi yang kuat, kerja keras dan nutrisi yang tepat, gue minum L-
Man Gain Mass yang membantu meningkatkan masa otot dan latihan rutin. L-Man
trust me it works.

3. Sampoerna Mild
How long can you go, dari awal waktu gue mulai semua tau, gue yang pertama,
perjalanan gue b ukan basa basi, walupun waktu nggak cukup buat beratanya, gue
go ahead aja, ngerti nggak ngerti jalan gue, he’h nanti juga lo paham, dengan api
dihati, apa di kepala apapun itu, tapi gue jadi, yang pasti sikap dan rasa gue nggak
akan berubah, dulu sekarang dan nanti, liat aja ini baru permulaan.

4. Lux Soft Touch
Memperkenalkan, LUX Soft Touch baru dengan pelembab silk essence dengan
keharuman bunga yang lembut dan menggoda Just the little LUX bangkitkan
cinta. LUX Soft Touch

5. Surya Pro Mild
Mereka bilang gua nggak berbakat, mereka bilang gue gagal, mereka bilang gua
suruh berenti mimpi, kata mereka ring ini terlalu besar buat gue, tempat gua bukan
disini, mereka salah, gagal nggak akan jadi milik gue, bakat itu omong kosong,

karna bakat gue, nggak bisa nyerah, surya pro, never quit.

DISCUSSION

1. The first advertisement comes from Give White Body Wash. From the data above,
it can be concluded that this advertisement uses intra-sententially type of code-
switching. Because the speaker switches the language in the form phrase in a
sentence “white overall high definition” and “beauty in high definition”. Because it
uses phrase, so this advertisement uses intra-sententially.

2. The second advertisment is from L-Man. From the data above, it can be concluded
that this advertisement uses intra-sententially type of code-switching. Because the

speaker switches the language in the form phrase in a sentence ‘have good body”
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and “ the atleticts boady”. Because it uses phrases so this advertisement uses intra-
sentially.

3. The third advertisement is fromsSampoerna Mild. From the data above, it can be
concluded that this advertisement uses intra-sententially type of code-switching.
Because the speaker switches the language in the form phrase in a sentence “the
taste no change” and “he keep the old friend”. Because this is only phrases, this

advertisement is categorized as intra-sententially type.

4. The fourth advertisement is from New LUX Soft. From the data above, it can be
concluded that this advertisement uses intra-sententially type of code-switching.
Because the speaker switches the language in the form phrase in a sentence
“moisturizer silk essence” and “Just little LUX growth love”. Because this is only

phrases, this advertisement is categorized as intra-sententially type.

5. The fourth advertisement is from Surya Pro Mild. From the data above, it can be
concluded that this advertisement uses intra-sententially type of code-switching.
Because the speaker switches the language in the form phrase in a sentence “My
talent isn't giving up” and “never quit”. Because this is only phrases, this

advertisement is categorized as intra-sententially type.

CONCLUSION

In conclusion, code-switching is common thing happen in this world. Moreover, code-
switching is often used in media such as television, internet, radio, etc. In media,
advertisement always appears. Therefore, code-switching might appear in advertisement.
Indonesia is one of the countries which learn English as second language. Thus, Indonesia
is also known as bilingualism country. Code-switching occurs in bilingualism or
multilingualism country. Therefore, code switching happens in Indonesia. Advertising in
Indonesia highly influenced by English language, as it can be seen that there are many
advertisement using Bahasa then switch it with English. This paper is intended to discuss
code-switching phenomenon in Indonesia commercial ads. The result of the discussion
shows that Indonesian commercial ads tend to use code-switching to give power to their

sentences so that it can attract more the listeners or consumers. Moreover, the result of the
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analysis also indicates that most of the ads only use a phrase which means intra-
sententially type of code-switching.

REFERENCES

S. Suprayogi, D. Puspita, S. Nuansa, and K. Sari, “THE DISCURSIVE CONSTRUCTION
OF INDIGENOUS BELIEF ISSUE IN THE JAKARTA POST,” vol. 5, no. 2, pp.
417-430, 2021.

L. A. Sartika and B. E. Pranoto, “Analysis of Humor in the Big Bang Theory By Using
Relevance Theory : a Pragmatic Study,” vol. 2, no. 1, pp. 1-7, 2021.

Samanik, “Fable for Character Building,” J. Univ. Teknokr. Indones., 2019.

S. Suprayogi, “Javanese Varieties in Pringsewu Regency and Their Origins,” Teknosastik,
vol. 17, no. 1, pp. 7-14, 2019.

H. Kuswoyo, E. T. S. Sujatna, Afrianto, and A. Rido, “,,This novel is not totally full of
tears...”: Graduation Resources as Appraisal Strategies in EFL Students™ Fiction
Book Review Oral Presentation,” World J. English Lang., vol. 12, no. 6, pp. 294—
303, 2022, doi: 10.5430/wjel.v12n6p294.

D. Puspita and B. E. Pranoto, “The attitude of Japanese newspapers in narrating disaster
events: Appraisal in critical discourse study,” Stud. English Lang. Educ., vol. 8, no.
2, pp. 796-817, 2021.

Afrianto, E. T. S. Sujatna, N. Darmayanti, and F. Ariyani, “Configuration of Lampung
Mental Clause: a Functional Grammar Investigation,” Proc. Ninth Int. Conf. Lang.
Arts (ICLA 2020), vol. 539, no. Icla 2020, pp. 222-226, 2021, doi:
10.2991/assehr.k.210325.039.

D. Puspita and D. Amelia, “TED-TALK: A SUPPLEMENT MATERIAL TO PROMOTE
STUDENTS’AUTONOMY IN LISTENING,” ELTIN JOURNAL, J. English Lang.
Teach. Indones., vol. 8, no. 2, pp. 91-102, 2020.

Y. Mertania and D. Amelia, “Black Skin White Mask: Hybrid Identity of the Main
Character as Depicted in Tagore’s The Home and The World,” Linguist. Lit. J., vol.
1, no. 1, pp. 7-12, 2020, doi: 10.33365/Ij.v1i1.233.

O. Cahyaningsih and B. E. Pranoto, “A CRITICAL DISCOURSE ANALYSIS: THE
REPRESENTATION OF DONALD TRUMP IN THE REUTERS AND THE NEW
YORK TIMES TOWARDS THE ISSUE OF # BLACKLIVESMATTER,” vol. 2,
no. 2, pp. 75-83, 2021.

P. MULIYAH, D. AMINATUN, L. N. Hakim, and L. SEPTIANA, “MONKEY STORIES:
A NEW MEDIA FOR DIGILTAL ENGLISH LEARNING,” 2021.

B. N. Sari and I. Guld, “Observing Grammatical Collocation in Students’ Writings,”
Teknosastik, vol. 17, no. 2, pp. 25-31, 2019.

Komunikata.id 8



Komunikata.id
Volume 2 (3), 2022

S. Samanik, “Imagery Analysis In Matsuoka’s Cloud Of Sparrows,” Linguist. Lit. J., vol. 2,
no. 1, pp. 17-24, 2021.

H. Kuswoyo, E. T. S. Sujatna, L. M. Indrayani, A. Rido, and L. M. Indrayani, “Theme
Choice and Thematic Progression of Discussion Section in Engineering English
Lectures,” Proc. 4th Int. Conf. Learn. Innov. Qual. Educ., vol. 27, no. 4.6, pp. 1-10,
2020.

L. Oktaviani and B. Mandasari, “Powtoon: Presenting SQ3R Implementation in Reading
Class through A Web-Based Medium,” Proc. Univ. PAMULANG, vol. 1, no. 1,
2019.

C. Adelina and S. Suprayogi, “Contrastive Analysis of English and Indonesian Idioms of
Human Body,” Linguist. Lit. J., vol. 1, no. 1, pp. 20-27, 2020.

J. Fakhrurozi and Q. J. Adrian, “Ekranisasi Cerpen ke Film Pendek: Alternatif
Pembelajaran Kolaboratif di Perguruan Tinggi,” in Seminar Nasional Pendidikan
Bahasa dan Sastra, 2020, vol. 1, no. 1, pp. 91-97.

D. Aminatun, D. Alita, Y. Rahmanto, and A. D. Putra, “Pelatihan Bahasa Inggris Melalui
Pembelajaran Interaktif Di Smk Nurul Huda Pringsewu,” J. Eng. Inf. Technol.
Community Serv., vol. 1, no. 2, pp. 66-71, 2022.

N. Purwaningsih and 1. Gulo, “REPRESENTATION OF REYNHARD SINAGA IN BBC
NEWS AND THE JAKARTA POST,” Linguist. Lit. J., vol. 2, no. 1, pp. 50-61,
2021.

B. Maulana and S. Suprayogi, “Analysis of Sense Relations on Stars Song Lyric By,” vol.
3, no. 1, pp. 42-47, 2022.

M. Y. Kardiansyah and A. Salam, “The Translator’s Strategy as a Cultural Mediator in
Translating Indonesian Novel into English,” in 4th International Conference on
Language, Literature, Culture, and Education (ICOLLITE 2020), 2020, pp. 413-
418.

B. Mandasari, “The Impact of Online Learning toward Students’ Academic Performance
on Business Correspondence Course,” EDUTEC J. Educ. Technol., vol. 4, no. 1, pp.
98-110, 2020.

L. Oktaviani, B. Mandasari, and R. A. Maharani, “IMPLEMENTING POWTOON TO
IMPROVE STUDENTS’INTERNATIONAL CULTURE UNDERSTANDING IN
ENGLISH CLASS,” J. Res. Lang. Educ., vol. 1, no. 1, 2020.

M. Y. Kardiansyah and L. U. Qodriani, “ENGLISH EXTRACURRICULAR AND ITS
ROLE TO IMPROVE STUDENTS’ENGLISH SPEAKING ABILITY,”
RETORIKA J. llmu Bhs., vol. 4, no. 1, pp. 60-69, 2018.

L. K. Candra and L. U. Qodriani, “An Analysis of Code Switching in Leila S. Chudori’s
For Nadira,” Teknosastik, vol. 16, no. 1, p. 9, 2019, doi: 10.33365/ts.v16i1.128.

B. Mandasari, “AN ANALYSIS OF ERRORS IN STUDENTS’WRITTEN ENGLISH

Komunikata.id 9



Komunikata.id
Volume 2 (3), 2022

SENTENCES: A CASE STUDY ON INDONESIAN EFL LEARNERS,” 16
Novemb. 2019, Bandar Lampung, Indones. i.

D. Aminatun and L. Oktaviani, “USING ‘MEMRISE’ TO BOOST ENGLISH FOR
BUSINESS VOCABULARY MASTERY: STUDENTS’VIEWPOINT,” Proc. Univ.
PAMULANG, vol. 1, no. 1, 20109.

K. Sari and B. E. Pranoto, “Representation of Government Concerning the Draft of
Criminal Code in The Jakarta Post: A Critical Discourse Analysis,” vol. 11, no. 2,
pp. 98-113, 2021.

N. U. Putri et al., “Pelatihan Mitigasi Bencana Bagi Siswa/Siswi Mas Baitussalam
Miftahul Jannah Lampung Tengah,” J. Soc. Sci. Technol. Community Serv., vol. 3,
no. 2, p. 272, 2022, doi: 10.33365/jsstcs.v3i2.2201.

D. Aminatun, M. Ayu, and P. Muliyah, “ICT Implementation during Covid-19 Pandemic:
How Teachers Deal with a New Style of Teaching,” 2021.

S. Suprayogi and P. B. Eko, “The Implementation of Virtual Exhibition Project in English
for Tourism Class for University Students,” Acad. J. Perspect. Educ. Lang. Lit., vol.
8, no. 2, pp. 87-97, 2020.

S. Samanik and F. Lianasari, “Antimatter Technology: The Bridge between Science and

Religion toward Universe Creation Theory Illustrated in Dan Brown’s Angels and
Demons,” Teknosastik, vol. 14, no. 2, p. 18, 2018, doi: 10.33365/ts.v14i2.58.

A. Afrianto and U. Ma’rifah, “Tubuh dan Relasi Gender: Wacana Pascakolonial Dalam
Novel ‘The Scarlet Letter’ Karya Nathaniel Hawthorne,” LEKSEMA J. Bhs. dan
Sastra, vol. 5, no. 1, pp. 49-63, 2020.

S. Suprayogi, S.- Samanik, E. A. Novanti, and Y.- Ardesis, “EFL Learner’s Literary
Competence Mapping through Reader-Response Writing Assessed using CCEA
GCSE Mark Scheme,” Celt A J. Cult. English Lang. Teach. Lit., vol. 21, no. 1, p. 1,
2021, [Online]. Available: http://journal.unika.ac.id/index.php/celt/article/view/2871

J. Teknologi et al., “BERITA HASIL LIPUTAN WARTAWAN BERBASIS WEB
( STUSI KASUS : PWI LAMPUNG ),” vol. 2, no. 4, pp. 49-55, 2021.

J. Fakhrurozi and D. Puspita, “KONSEP PIIL PESENGGIRI DALAM SASTRA LISAN
WAWANCAN LAMPUNG SAIBATIN,” J. PESONA, vol. 7, no. 1, pp. 1-13, 2021.

E. N. E. W. Kasih, S. Suprayogi, D. Puspita, R. N. Oktavia, and D. Ardian, “Speak up
confidently: Pelatihan English Public Speaking bagi siswa-siswi English Club
SMAN 1 Kotagajah,” Madaniya, vol. 3, no. 2, pp. 313-321, 2022, [Online].
Available: https://madaniya.pustaka.my.id/journals/contents/article/view/189

P. S. I. Ivana and S. Suprayogi, “THE REPRESENTATION OF IRAN AND UNITED
STATES IN DONALD TRUMP’S SPEECH: A CRITICAL DISCOURSE
ANALYSIS,” Linguist. Lit. J., vol. 1, no. 2, pp. 40-45, 2020.

P. Muliyah, D. Aminatun, S. S. Nasution, T. Hastomo, and S. S. W. Sitepu, “EXPLORING

Komunikata.id 10



Komunikata.id
Volume 2 (3), 2022

LEARNERS’AUTONOMY IN ONLINE LANGUAGE-LEARNING IN STAI
SUFYAN TSAURI MAJENANG,” Getsempena English Educ. J., vol. 7, no. 2, pp.
382-394, 2020.

I. Gulo, “How Nias Sees English Personal Pronouns Used as Preposition Objects,” Ling. J.
Bhs. dan Sastra, vol. 18, no. 2, pp. 147-156, 2018.

M. Y. Kardiansyah and A. Salam, “Reassuring Feasibility of Using Bourdieusian
Sociocultural Paradigm for Literary Translation Study,” in Ninth International
Conference on Language and Arts (ICLA 2020), 2021, pp. 135-139.

M. Hutauruk and D. Puspita, “A METAPRAGMATIC ANALYSIS: A STUDY OF
PRAGMATIC FAILURE FOUND IN INDONESIAN EFL STUDENTS,” Linguist.
Lit. J., vol. 1, no. 2, pp. 62-69, 2020.

I. Guld, “Predicates of Indonesian and English Simple Sentences,” Teknosastik, vol. 15, no.
2, pp. 7680, 2019.

D. Amelia and J. Daud, “Freudian Tripartite on Detective Fiction: the Tokyo Zodiac
Murders,” Lang. Lit. J. Linguist. Lit. Lang. Teach., vol. 4, no. 2, pp. 299-305, 2020,
doi: 10.30743/11.v4i2.31309.

B. Mandasari and A. Y. Wahyudin, “Flipped Classroom Learning Model: Implementation
and Its Impact on EFL Learners’ Satisfaction on Grammar Class,” Ethical Ling. J.
Lang. Teach. Lit., vol. 8, no. 1, pp. 150-158, 2021.

E. Ngestirosa, E. Woro, and J. E. Strid, “Reconstructing the Border : Social Integration in
Reyna Grande ’ s The Distance Between Us,” no. December, 2020.

L. U. Qodriani and 1. D. P. Wijana, “The ‘New’Adjacency Pairs in Online Learning:
Categories and Practices,” in Ninth International Conference on Language and Arts
(ICLA 2020), 2021, pp. 121-125.

D. Amelia, A. Afrianto, S. Samanik, S. Suprayogi, B. E. Pranoto, and I. Gulo, “Improving
Publlic Speaking Ability through Speech,” J. Soc. Sci. Technol. Community Serv.,
vol. 3, no. 2, p. 322, 2022, doi: 10.33365/jsstcs.v3i2.2231.

I. Ahmad, R. I. Borman, G. G. Caksana, and J. Fakhrurozi, “Penerapan Teknologi
Augmented Reality Katalog Perumahan Sebagai Media Pemasaran Pada PT. San
Esha Arthamas,” SINTECH (Science Inf. Technol. J., vol. 4, no. 1, pp. 53-58, 2021.

L. U. Qodriani and M. Y. Kardiansyah, “Exploring Culture in Indonesia English Textbook
for Secondary Education,” JPI (Jurnal Pendidik. Indones., vol. 7, no. 1, pp. 51-58,
2018.

A. D. Wardaningsih, E. N. Endang, and W. Kasih, “COUNTER DISCOURSE OF
MACULINITY IN AVENGER : END GAME MOVIE,” no. August, 2022.

L. Journal, D. V. Ranti, and E. Nurmaily, “RACIAL PROFILING ON POLICE STOP
AND SEARCH PRACTICE AS PORTRAYED IN THE GEORGE TILLMAN ’ S
MOVIE THE HATE U,” vol. 2, no. 2, pp. 93-97, 2021.

Komunikata.id 11



Komunikata.id
Volume 2 (3), 2022

T. Yulianti and A. Sulistyawati, “Online Focus Group Discussion (OFGD) Model Design
in Learning,” 2021.

T. I. Setri and D. B. Setiawan, “Matriarchal Society in The Secret Life of Bees by Sue
Monk Kidd,” Linguist. Lit. J., vol. 1, no. 1, pp. 28-33, 2020, doi:
10.33365/11j.v1i1.223.

L. Septiyana and D. Aminatun, “the Correlation Between Efl Learners’Cohesion and Their
Reading Comprehension,” J. Res. Lang. Educ., vol. 2, no. 2, pp. 68-74, 2021.

J. Fakhrurozi, Q. J. Adrian, A. Mulyanto, S. S. Informasi, U. Teknokrat, and M. Online,
“Pelatihan Penulisan Jurnalistik dan Naskah Video Bagi Siswa SMK Widya Yahya
Gading Rejo,” vol. 2, no. 5, pp. 503-509, 2022.

R. Istiani and D. Puspita, “Interactional Metadiscourse used in Bloomberg International
Debate,” Linguist. Lit. J., vol. 1, no. 1, pp. 13-20, 2020.

E. Endang Woro Kasih, “Formulating Western Fiction in Garrett Touch of Texas,” Arab
World English J. Transl. Lit. Stud., vol. 2, no. 2, pp. 142-155, 2018, doi:
10.24093/awejtls/vol2no2.10.

B. E. Pranoto, “Insights from Students’ Perspective of 9GAG Humorous Memes Used in
EFL Classroom,” in Thirteenth Conference on Applied Linguistics (CONAPLIN
2020), 2021, pp. 72—76.

W. R. Oktavia and S. Suprayogi, “GRAMMATICAL COHESION IN BORIS
JOHNSON’S SPEECH ENTITLED CORONAVIRUS SPREAD IN UK,” Linguist.
Lit. J., vol. 2, no. 1, pp. 8-16, 2021.

D. Aminatun, “STUDENTS * PERSPECTIVE TOWARD THE USE OF DIGITAL
COMIC,” vol. 2, no. 2, pp. 90-94, 2021.

B. Mandasari, D. Aminatun, M. Ayu, and B. Inggris, “PENDAMPINGAN
PEMBELAJARAN BAHASA INGGRIS MELALUI ACTIVE LEARNING BAGI
SISWA-SISWI MA MA ’ ARIF 9 KOTAGAJAH LAMPUNG TENGAH,” vol. 4,
no. 2, pp. 46-55, 2022.

B. R. Utami and A. Y. Wahyudin, “DOES SELF-ESTEEM INFLUENCE STUDENT
ENGLISH PROFICIENCY TEST SCORES ?,” vol. 3, no. 2, pp. 16-20, 2022.

M. D. Winaldo and L. Oktaviani, “INFLUENCE OF VIDEO GAMES ON THE
ACQUISITION OF THE ENGLISH LANGUAGE,” vol. 3, no. 2, pp. 21-26, 2022.

U. T. Indonesia, “UNDERGRADUATE STUDENTS > MOTIVATION ON ENGLISH
LANGUAGE LEARNING AT UNIVERSITAS TEKNOKRAT INDONESIA
Wulandari Pranawengtias In this section , the results of data analysis from the

questionnaire are explained in the form of tables and descriptive explanati,” vol. 3,
no. 2, pp. 27-32, 2022.

Y. Ardesis, “POST-TRAUMATIC STRESS DISORDER IN THE STATIONERY SHOP
NOVEL BY MARJAN KAMALL” vol. 3, no. 2, pp. 33-44, 2022.

Komunikata.id 12



Komunikata.id
Volume 2 (3), 2022

M. A. Akhdan and D. Aminatun, “THE CORRELATION BETWEEN ANXIETY AND
STUDENT GPA & EPT SCORE DURING COVID 19 PANDEMIC,” vol. 3, no. 2,
pp. 45-51, 2022.

S. Gultom and L. Oktaviani, “THE CORRELATION BETWEEN STUDENTS * SELF-
ESTEEM AND THEIR ENGLISH PROFICIENCY TEST RESULT,” vol. 3, no. 2,
pp. 52-57, 2022.

W. M. Seyoum, A. Yigzaw, and H. K. Bewuketu, “STUDENTS > ATTITUDES AND P
ROBLEMS ON Q UESTION-BASED,” vol. 3, no. 2, pp. 58-63, 2022.

A. Aprilia, D. Aminatun, and U. T. Indonesia, “Investigating Memory Loss: How
Depression Affects S tudents’ Memory Endurance 1,2, vol. 3, no. 1, pp. 1-11, 2022.

D. T. Erlangga, “STUDENT PROBLEMS IN ONLINE LEARNING : SOLUTIONS TO
KEEP EDUCATION GOING ON,” vol. 3, no. 1, pp. 21-26, 2022.

E. F. Baresh, “DEVELOPING LIBYAN UNDERGRADUATES °* WRITING SKILLS
THROUGH REFLECTIVE JOURNALING: A CRITICAL LITERATURE
REVIEW Teaching English in Libya Definition of Reflective Journal Writing,” vol.
3, no. 1, pp. 27-35, 2022.

E. Elbes and L. Oktaviani, “CHARACTER BUILDING IN ENGLISH FOR DAILY
CONVERSATION CLASS,” vol. 3, no. 1, pp. 3645, 2022.

M. Hestiana, “THE ROLE OF MOVIE SUBTITLES TO IMPROVE STUDENTS °’
VOCABULARY,” vol. 3, no. 1, pp. 46-53, 2022.

N. Noviana and L. Oktaviani, “THE CORRELATION BETWEEN COLLEGE STUDENT
PERSONALITY TYPES AND ENGLISH PROFICIENCY ABILITY AT
UNIVERSITAS TEKNOKRAT,” vol. 3, no. 1, pp. 5460, 2022.

S. Crisianita and B. Mandasari, “THE USE OF SMALL-GROUP DISCUSSION TO
IMRPOVE STUDENTS °,” vol. 3, no. 1, pp. 61-66, 2022.

M. D. Ariastuti and A. Y. Wahyudin, “EXPLORING ACADEMIC PERFORMANCE
AND LEARNING STYLE OF,” vol. 3, no. 1, pp. 67-73, 2022.

F. Amin and A. Y. Wahyudin, “THE IMPACT OF VIDEO GAME : * AGE OF EMPIRES
II ° TOWARD STUDENTS > READING COMPREHENSION ON NARRATIVE
TEXT,” vol. 3, no. 1, pp. 74-80, 2022.

R. Risten, F. Sinaga, and R. Pustika, “EXPLORING STUDENTS ’ ATTITUDE
TOWARDS ENGLISH ONLINE LEARNING USING MOODLE DURING
COVID-19 PANDEMIC AT,” vol. 2, no. 1, pp. 8-15, 2021.

S. Nurmala Sari, D. Aminatun, S. N. Sari, D. Aminatun, S. Nurmala Sari, and D. Aminatun,
“Students’ Perception on the Use of English Movies to Improve Vocabulary
Mastery,” J. English Lang. Teach. Learn., vol. 2, no. 1, pp. 16-22, 2021, [Online].
Available: http://jim.teknokrat.ac.id/index.php/english-language-teaching/index

Komunikata.id 13



Komunikata.id
Volume 2 (3), 2022

N. R. Putri and F. M. Sari, “INVESTIGATING ENGLISH TEACHING STRATEGIES
TO REDUCE ONLINE TEACHING OBSTACLES IN THE SECONDARY
SCHOOL,” J. English Lang. Teach. Learn., vol. 2, no. 1, pp. 23-31, 2021.

A. Yuliansyah and M. Ayu, “The Implementation of Project-Based Assignment in Online
Learning during Covid-19,” J. English Lang. Teach. Learn., vol. 2, no. 1, pp. 32-38,
2021.

A. H. Rahmania and B. Mandasari, “STUDENTS’PERCEPTION TOWARDS THE USE
OF JOOX APPLICATION TO IMPROVE STUDENTS’PRONUNCIATION,” J.
English Lang. Teach. Learn., vol. 2, no. 1, pp. 39-44, 2021.

N. Putri and D. Aminatun, “USING FACEBOOK TO PRACTICE WRITING SKILL:
WHAT DO THE STUDENTS THINK?,” J. English Lang. Teach. Learn., vol. 2, no.
1, pp. 45-50, 2021.

W. 1. Erya and R. Pustika, “THE USE OF DESCRIBING PICTURE STRATEGY TO
IMPROVE SECONDARY STUDENTS’SPEAKING SKILL,” J. English Lang.
Teach. Learn., vol. 2, no. 1, pp. 51-56, 2021.

A. Fiddiyasari and R. Pustika, “STUDENTS > MOTIVATION IN ENGLISH ONLINE
LEARNING DURING COVID-19 PANDEMIC AT SMA MUHAMMADIYAH,”
vol. 2, no. 2, pp. 57-61, 2021.

S. Isnaini and D. Aminatun, “DO YOU LIKE LISTENING TO MUSIC ?: STUDENTS °’
THOUGHT ON,” vol. 2, no. 2, pp. 62-67, 2021.

A. M. Kiswardhani and M. Ayu, “MEMORIZATION STRATEGY DURING LEARNING
PROCESS : STUDENTS * REVIEW,” vol. 2, no. 2, pp. 68-73, 2021.

H. T. Yudha and B. Mandasari, “THE ANALYSIS OF GAME USAGE FOR SENIOR
HIGH SCHOOL,” vol. 2, no. 2, pp. 74-79, 2021.

E. Afriyuninda and L. Oktaviani, “THE USE OF ENGLISH SONGS TO IMPROVE
ENGLISH STUDENTS °,” vol. 2, no. 2, pp. 80-85, 2021.

Z. Nadya, R. Pustika, and U. T. Indonesia, “THE IMPORTANCE OF FAMILY
MOTIVATION FOR STUDENT TO STUDY ONLINE DURING THE COVID-
19,” vol. 2, no. 2, pp. 8689, 2021.

Y. Gustanti and M. Ayu, “the Correlation Between Cognitive Reading Strategies and
Students * English Proficiency Test,” vol. 2, no. 2, pp. 95-100, 2021.

R. R. F. Sinaga and L. Oktaviani, “The Implementation of Fun Fishing to Teach Speaking
for Elementary School Students,” J. English Lang. Teach. Learn., vol. 1, no. 1, pp.
1-6, 2020.

A. R. Utami, L. Oktaviani, and I. Emaliana, “The Use of Video for Distance Learning
During Covid-19 Pandemic: Students’ Voice,” Jet Adi Buana, vol. 6, no. 02, pp.
153-161, 2021, doi: 10.36456/jet.v6.n02.2021.4047.

Komunikata.id 14



Komunikata.id
Volume 2 (3), 2022

E. Putri and F. M. Sari, “Indonesian Efl Students’ Perspectives Towards Learning
Management System Software,” J. English Lang. Teach. Learn., vol. 1, no. 1, pp.
20-24, 2020, doi: 10.33365/jeltl.v1i1.244.

M. Lestari and A. Y. Wahyudin, “Language learning strategies of undergraduate EFL
students,” J. English Lang. Teach. Learn., vol. 1, no. 1, pp. 25-30, 2020.

E. T. Handayani and D. Aminatun, “STUDENTS * POINT OF VIEW ON THE USE OF
WHATSAPP GROUP,” vol. 1, no. 2, pp. 31-37, 2020.

M. W. B. Simamora and L. Oktaviani, “WHAT IS YOUR FAVORITE MOVIE?: A
STRATEGY OF ENGLISH EDUCATION STUDENTS TO IMPROVE ENGLISH
VOCABULARY,” J. English Lang. Teach. Learn., vol. 1, no. 2, pp. 4449, 2020.

R. Ambarwati and B. Mandasari, “THE INFLUENCE OF ONLINE CAMBRIDGE
DICTIONARY TOWARD STUDENTS’PRONUNCIATION AND
VOCABULARY MASTERY,” J. English Lang. Teach. Learn., vol. 1, no. 2, pp.
50-55, 2020.

O. A. Sasalia and F. M. Sari, “UTILIZING NOVEL IN THE READING CLASS TO
EXPLORE STUSasalia, O. A., & Sari, F. M. (2020). UTILIZING NOVEL IN THE
READING CLASS TO EXPLORE STUDENTS’VIEWPOINT OF ITS
EFFECTIVENESS. Journal of English Language Teaching and Learning, 1(2), 56—
61.DENTS’VIEWPOIN,” J. English Lang. Teach. Learn., vol. 1, no. 2, pp. 56-61,
2020.

Komunikata.id 15



