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Abstract  

Creativity is one of the soft skills in the 21st Current Century Skills. To support students in 

developing their creativity, a place is needed to hone their creativity. Learning media is an 

important aspect to developing student creativity, especially in the field of design. Canva is a 

solution for students to develop their creativity and creative thinking. Especially when students 

take business presentation courses where they have to make presentations to practice their 

speaking skills in English and need to convey points through power points. This study aims to 

determine students' perceptions of whether the Canva application can influence their creativity in 

making power point designs in business presentation courses. This study used a descriptive 

qualitative method and collecting data through a questionnaire the sample of 2022/2023 academic 

writing students at Universitas Teknokrat Indonesia who already taken Business Presentation 

course. The results of this study show that students agree that Canva application can increase their 

creativity in making power point designs in business presentation courses with a percentage 100%. 
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INTRODUCTION  

Creativity is an important aspect in learning and developing something [1], [2], [3]. With 

creativity, people can produce a product or end result that is interesting and has a 

uniqueness that can attract the interest of other people who see it [4], [5], [6]. According to 

Alena (2019) Creativity is considered an integral trait [7], [8], [9]. Its main characteristics 

are the ability to generate original ideas, direction of results, ability to solve real problems, 

originality [10], [11], [12] and speed of thinking, openness to new experiences, tolerance 

for uncertainty [13], [14], [15]. This means that someone who has creativity is able to 

produce something new and is able to innovate on something [16], [17], [18]. 

According to [19], [20], [21], students' creative thinking ability is considered a very 

important asset for the nation. The education system (formal, informal and casual learning) 

must develop the quality of students' thinking so that cognitive [22], [23], [24] and 

psychomotor development is balanced [25], [26], [27]. Basically everyone is creative, but 

actually creative people in children consist of two sides [28], [29], [30], namely creative 
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children and less creative children [31], [32], [33]. The ability to think creatively is also 

very important in today's global development and intelligence [34], [35], [36]. The ability 

to think creatively is one aspect of the abilities contained in 21st Century Skills [37], [38], 

[39]. 

To develop student creativity, of course, tools or media are needed that can be used to 

develop skills [40], [41], [42]. Learning media is very necessary in this case [43], [44], [45]. 

Learning media is a tool used to help  [46], [47], [48] and support the learning process with 

learning media so students can express their ideas to create something new [49], [50], [51]. 

According to Teni (2018) Learning media is a tool that can support the teaching [52], [53], 

[54] and learning process in such a way that the meaning of the message to be conveyed is 

clear [55], [56], [57] and the goals of education and learning can be achieved effectively 

and efficiently [58], [59], [60]. The learning media used is one of the factors that influence 

student learning outcomes [61], [62], [63]. Learning media according to Newby, Stepich, 

Lehman [64], [65], [66], and Russel is anything that can convey information to achieve 

learning goals, namely facilitating communication and improving learning outcomes [67], 

[68], [69]. 

With the development of technology to hone students' creative thinking abilities, internet-

based learning media is available where students can develop their creativity [70], [71], 

[72], one of which is by making power points [73], [74], [75]. The media that is widely 

used by students as a forum for channeling their creativity [76], [77], [78] and interesting 

ideas in designing is called the Canva application [79], [80], [81]. Canva is a design 

application where users can create their own designs according to their needs and desires 

[82], [83], [84], such as PowerPoint, Posters, Infographics, Videos, Stickers, Portfolios and 

many more [85], [86], [87]. 

According to Ardhita (2022) the Canva application is a web-based application that teachers 

can use to create interesting learning materials [88], [89], [90], this application can insert 

images or patterns with different transitions and add lots of colors to make students happy 

[91], [92]. Not only that, this application also provides lots of types of templates that can 

be used for free in making Power Point designs, Posters, Infographics, Videos, Stickers, 

Portfolios and others making it easier for students to create the designs they want and need. 
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This application can be accessed via cellphones, laptops, tablets that provide the 

application in the Play Store and iOS applications [93], [94], [95]. In implementing the 

power point designs made by students, they used the power point designs they made to 

make presentations [96], [97], [98]. One type of presentation made by students is the 

presentation in the Business Presentation course. 

Business Presentation is a course which in its implementation contains a discussion of a 

business and how to manage it which is conveyed through presentations. According to Dan 

B Curtis, James J Floyd and Jerry L Winsor (1992: 219) states: Business presentation is a 

form of substantive communication that is presented in a business environment to a 

relatively homogeneous audience (more similarities than differences) from various levels. 

These presentations convey information and influence decision makers [99], [100]. 

Various multimedia tools are typically used via an interactive mode of delivery (ie, source 

and receiver communicate verbally). 

The statement contains the characteristics of presentation, namely business presentation 

material is driven by the offer and presented to an audience which mostly consists of the 

same different backgrounds but in different levels. For example presentations because the 

products marketed will be known to the public Permanent staff, especially those involved 

in sales and marketing at different levels. Not only that, Business Presentations also learn 

something related to affairs and how to build a Business Plan business, how to manage a 

business well, how to behave towards colleagues, how to build business partnerships with 

other companies, how to solve business problems and many others. Business Presentation 

also supports students to have unlimited creativity to continue to make new innovations in 

making businesses that everyone can enjoy. 

In studying business presentations, of course students need power points as a medium to 

write down what points they want to display and convey to the audience, in delivering 

business course presentation points students use their speaking skills in English or 

Speaking skills. According to Agung (2015) Speaking is a functional oral language skill in 

one's daily life, therefore speaking allows us to receive and convey information. English 

Speaking skill is one of the aspects contained in the English language where in practice 

one must master the points in it such as Pronunciation, Grammar, Lexical Resources and 
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Fluency to convey information properly. According to Ladousen (in Nunan, 1991:23) 

Speaking is an activity that is used to explain a certain situation to someone or an activity 

that is used to tell something. Meanwhile, according to Tarigan (1990:8) "Language is a 

communication tool that influences our daily lives". Speaking skills are needed in the 

business world, especially when speaking English because it will affect working 

relationships with other people and the information conveyed. 

Junaedi (2021) conducted a similar research with the Canva application title as an online 

learning medium to improve students' creative abilities in the English for Information 

Communication and Technology course. In this study, previous researchers used 

Classroom Action Research. The research was carried out online through the Microsoft 

Teams meeting application at the Language and Culture Faculty of the University of 17 

August 1945 Semarang, located on Jl. Seteran Dalam No.09 Miroto Semarang. This 

research was conducted on Students in semester 2 of the English Language Study Program. 

The results of this study show that the use of Canva as an online learning medium has 

succeeded in increasing students' creative abilities and also helps a lot in completing 

assignments, because this application provides a variety of options that are easy to process 

in English for communication and information technology courses. Student learning and 

creativity in each cycle. This study aims to determine students' perceptions of the Canva 

application whether it can influence their creativity in making power point designs in 

business presentation courses. 

METHOD  

This Research used qualitative descriptive research method which aims to know is canva 

application can increase student‟s creativity in designing power point. The object of this 

research is students‟s perception creating power point design design in canva application. 

Meanwhile, the subject of this research were students in English Education study program 

at University in Bandar Lampung as populations and the sample were 23 students of 

English Education Study Program at even semester academic year 2022/2023 who took 

Academic Writing Course and already taken Business Presentation Course. The data 

collecting instrument was a Questionnaire in which there were 8 questions relating to The 
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Influence of Canva Application of on Student‟s Creativity in Making Business presentation 

Power Point Designs. The procedure in this study was to start with distributing the 

questionnaire to academic writing students on December 30, 2022, then students filled out 

the questionnaire, after the questionnaire was filled out by the respondents or students the 

writer reported the data or results of the questionnaire in an article. 

RESULTS AND DISCUSSION  

Based on the results of research conducted by researchers, 22 respondents who are 

academic writing students in 2022/2023 have filled out questionnaires from all 23 students. 

This questionnaire consists of 8 questions related toThe Influence of Canva Application of 

on Student‟s Creativity in Making Business presentation Powerpoint Designs. Based on the 

answers obtained from the respondents, the results were as follows: 

 

Questions about, Have you ever used the Canva application? 

 

 

 

 

 

 

 

 

The Pie Chart shows the respondents' answers related to "have you ever used the Canva 

application?", based on the questionnaire questions there are 2 types of answer choices 

namely, Yes, Ever, and Never. Based on the pie chart, it shows that 100% of academic 

writing students have used the Canva application by answering the option "Yes, I have" as 

answer. 
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Question about, Have you ever designed a power point in the Canva application for 

business presentation courses? 

 

 

 

 

 

 

 

The second pie chart shows the questionnaire questions, namely "Have you ever designed 

a power point on the Canva application for business presentation courses?" based on the 

questionnaire questions there are 4 answer choices namely "Yes, No, Always, and Not at 

all". Where the blue Pie chart shows the answer "Yes", the orange Pie chart shows the 

answer "always", the red pie chart shows the answer "no" and the green Pie chart shows 

the answer "not at all". Based on the pie chart data, the biggest data is 81.8% of students 

answered "Yes", they have designed power points on the Canva application for business 

presentation courses. While the smallest data amounted to 4.5% of students answered no, 

and not at all. And the largest percentage of data is 9.1% of students answering "always". 

 

Question about, Did you make your own powerpoint design in the application? 
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The Pie Chart shows data regarding the questionnaire question "Did you make your own 

PowerPoint design in the application?". Based on the questionnaire pie chart, there are 2 

answer choices, namely "Yes and No". In these data the blue color on the pie chart 

indicates the answer "Yes" while the red color indicates the answer "no". Based on the pie 

chart, the largest percentage of data was achieved by the answer "Yes" with a total of 

90.9%, while the smallest data amounted to 9.1% with students answering No. 

 

Questions about, Do you think having the Canva application makes it easier for you to 

make power points in business presentation courses? 

 

 

 

 

 

 

 

 

 

The Pie Chart shows data regarding the questionnaire questions "Do you think having the 

Canva application makes it easier for you to make power points in business presentation 

courses?". Based on the questionnaire pie chart, there are 2 answer choices, namely "Yes 

and No". In these data the blue color on the pie chart indicates the answer "Yes" while the 

red color indicates the answer "no". Based on the pie chart, the largest percentage of data 

was achieved by the answer "Yes" with a total of 85.7%, while the smallest data amounted 

to 14.3% with students answering No. 
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Question about, Why did you choose the Canva application as a medium for making power 

points in business presentation courses? 

  

 

 

  

 

 

 

 

The Pie Chart shows data regarding the questionnaire question "Why did you choose the 

Canva application as a medium for making power points in business presentation courses". 

There are 4 possible answers to this question, namely, Provides many templates that can be 

used, Can make according to your own wishes, Because the Canva application has free 

access, has many features that can be used to make designs more attractive. The blue color 

on the pie chart shows the answers Provides lots of templates that can be used, the red 

color shows the answers You can make according to your own wishes, the orange color 

shows the answers because the Canva application has free access, and finally the green 

color shows the answer data where students choose the answer choices because they have 

many features that can be used to make the design more attractive. 

Based on the Pie Chart, the largest percentage of data is 77.3% with students answering 

choices. % is held by 2 answer choices, namely Can make according to your own wishes, 

and Because the Canva application has free access. 

Question about, How long does it take you to design a power point in the Canva 

application? 
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The Pie Chart shows data regarding the question "How long did it take you to design 

power points in the Canva application?". There are 4 answer choices, namely less than 1 

hour, 1 hour, 2 hours, and more than 3 hours. The green color on the pie chart shows 

answers that students answered more than 3 hours, the red color shows 1 hour answers, the 

orange color shows 2 hours answer choices, and finally the blue color shows the answer 

choices less than 1 hour. Based on the Pie Chart, the largest percentage of data is 50% 

where students choose answers more than 3 hours, while the smallest percentage of data 

amounts to 13.6% where students answer 1 hour, while 18.2% of students choose less than 

1 hour and 2 hours of their time. need to make a power point in the Canva application 

Questions about, what problems did you experience while making power points in the 

Canva application? 
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The Pie Chart shows the answers to the questionnaire with the question "what problems 

did you experience while making power points in the Canva application?". There are 4 

answer choices in the questionnaire, namely, many features cannot be used because they 

have to be joined to Canva premium, Spends a lot of quota/internet, the device used heats 

up quickly, the application size is too large. In the pie chart above, the blue color shows 

answers where students answered that many features cannot be used because they have to 

be joined to Canva Premium, the red color shows information that students chose the 

answer. Spending a lot of quota/internet, the orange color shows the answer the device 

used heats up quickly. 

Based on the Pie Chart, the largest percentage of data was 77.3% where students answered 

that the obstacles they experienced were Many features could not be used because they had 

to be integrated into Canva premium, while based on the smallest data pie chart it had a 

percentage of 9.1% where they answered that the device used it heats up fast, and the 

percentage with a total of 21.4% was answered by students that the obstacle they 

experienced was spending a lot of quota/internet. 

Questions about, Are you being more creative with the Canva application in making power 

point designs in business writing courses? 
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The pie chart shows the percentage of answers regarding the questionnaire question "Are 

you more creative with the Canva application in making power point designs in business 

writing courses?". There are 2 answer choices, namely Yes and No. Pie Chart for this 

question 100% of students agree with the question by answering "Yes" which has a blue 

description on the pie chart showing that with the Canva application students are getting 

more creative in making power point designs. 

Based on the results of the research above which discusses The Influence of Canva 

Application of on Student's Creativity in Making Business presentation Powerpoint 

Designs. In this study, researchers conducted research with a questionnaire of 8 questions 

which had been answered by 22 Academic Writing students at the Indonesian Technocrat 

University for the 2022/2023 academic year. The results of this study show that 100% of 

academic writing students agree that with the Canva application they are more creative in 

designing power points in business presentation courses. 

This is supported and proven by the question in the last questionnaire, namely "Are you 

being more creative with the Canva application in making power point designs in business 

writing courses?" and 100% of academic writing students who have answered the 

questionnaire totaling 22 students agree that the Canva Application can increase their 

Creativity in making power point designs by answering "Yes" in the Questionnaire Answer 

option. 

Similar research related to this research regarding The Influence of Canva Application of 

on Student's Creativity in Making Business presentation Powerpoint Designs. which has 

been done by a previous researcher named Junaedi (2021) with the Title Canva 

Application as an online learning medium to improve students' creative abilities in English 

for Information Communication and Technology courses. In this study, previous 

researchers used Classroom Action Research. The research was carried out online through 

the Microsoft Teams meeting application at the Language and Culture Faculty of the 

University of 17 August 1945 Semarang, located on Jl. Seteran Dalam No.09 Miroto 

Semarang. This research was conducted on Students in 2 semester of the English Language 
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Study Program. The results of this study show that the use of Canva as an online learning 

media has succeeded in increasing students' creative abilities and also helps a lot in 

completing assignments, because this application provides a variety of options that are 

easy to process in English for communication and information technology courses. Student 

learning and creativity in each cycle. 

The similarities in this study with previous research are that both studies yielded results 

that the Canva application can increase student creativity both in making power points and 

making designs, this is shown by previous research 78.57% of students get an increase in 

grades while studying using the Canva application while The results in this study were 

supported by 100% of the answers from students who said that they agreed that the Canva 

application could increase their creativity in designing power points for the Business 

Presentation course. 

The difference between this study and the research mentioned above is that in this study 

the researcher focused on students' perceptions of their opinions in making power point 

designs in business presentation courses starting from the reasons they had, the problems 

they had and so on, while the previous research was focuses on the step-by- step 

improvement carried out by students, how their process of learning uses the Canva 

application, how the percentage increase in student learning is forever whether it is 

significant or not. This is the difference between this research and previous research 

conducted by Junaedi (2021) in his research. The Canva application as an online learning 

medium to increase students' creative abilities in the English for Information 

Communication and Technology course. 

As in the purpose of this study to find out students' perceptions whether with the Canva 

application they can become more creative in making power point design business 

presentation courses, the specificity of this research is to focus and discuss deeply about all 

their perceptions in making power point designs on the Canva application for the business 

presentation course they studied and took prior to taking the academic writing course. 

Researchers get the results of students' opinions in accordance with what they experience 

and feel in each of them. Another specificity is that this study describes in detail based on 
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the pie chart results from the questionnaire on the Google form that has been filled in by 

students. 

The weakness of this research compared to previous studies is that this research does not 

show how significant the increase in students' creativity is in percentages or data which can 

make a more detailed belief that the Canva application can improve their ability to make 

power point designs in the Business Writing course, whereas in previous research the 

results were given the percentage increase in student scores in percentages and tables that 

are more accurate that student creativity can increase while learning to use the Canva 

application and their scores increase in English for Information and Technology courses. 

However, of course, every research has advantages as well as this research. This research 

has advantages where in this research it provides results of what difficulties students 

experience when making designs using the Canva application and how long it takes them 

to make the power point design. And this was not presented and carried out by previous 

researchers which made this an advantage point in this study that was not has by previous 

researchers. In the results of this study the most answered by students is why they do or 

make designs using the Canva application because this application provides lots of free 

templates that they can use to make power point design. 

The researcher's hope for furthur researchers who will conduct similar research is to make 

and develop more perfect research if they make similar research, because each study 

certainly has its own uniqueness that describes the researcher. The researcher hopes that 

future researchers can discuss in more detail the progress of students' progress in learning 

to use the Canva application and what they think about it. 

CONCLUSION  

The conclusion from this study is that the Canva application influences student creativity 

in making power point designs in the Business Presentation course. This is shown in the 

results of the questionnaire that has been answered by respondents or Academic Writing 

students who have taken the Business Presentation course at Universitas Teknokrat 

Indonesia, totaling 22 students out of 23 students for the 2022/2023 Academic Year. Based 

on the results of the questionnaire, the results of the pie chart showed that 100% of 
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students agreed that the Canva application affected their creativity in making power point 

designs in business presentation courses. In addition, student creativity is supported by the 

existence of free templates that are provided by the Canva application, making it easier for 

students to develop power point designs according to what they need, this relates to one of 

the questionnaire questions relating to why they chose the Canva application as a medium 

for making power point design in business presentation courses and 77.3% of them 

answered because of the free templates provided and more than 13% of students answered 

because there are many features that can be used to make designs. 
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